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AND 

(SAU) believe that cooperative programs 

benefit the community, employers, and students in their regions. It allows smooth transition for 

students transferring between institutions and maximizes allowable transfer of credit. 

This agreement defines the procedures for a 2 Plus 2 Transfer Articulation Agreement between 

Southeastern Community College and St. Ambrose University. This agreement focuses on students 
seeking to earn a Bachelor of Applied Management Studies (BAMS), an online degree, after completing 

an Associate of Applied Science degree any major earned through Southeastern Iowa Community 

College. 

The Articulation Agreement is designed to provide participating students with a specific pathway to 

meet degree requirements established by St. Ambrose University for the online Bachelor of Applied 

Management Studies (BAMS). 

1. The Southeastern Community College graduate will be admitted with junior status. 

2. Students must earn a letter grade of C or better in all required written and oral communication 

and math courses. 

3. A maximum of 64 semester credit hours may be transferred from Southeastern Community 

College to the Bachelor of Applied Science degree. 

4. Students must submit all prior high school and college or university transcripts. Students must 

maintain a cumulative GPA, including prior college or university credits of 2.0 or high for 

admission to SAU. 

For the purposes of this agreement, St. Ambrose University grants to Southeastern Community College, 

and Southeastern Iowa Community College grants to SAU, permission to use, display, reproduce and 

publish, without compensation each other's trademarks  cঽ쀀t 畂Cct 倾 c h i s 䁏 er e p r S 䓠 Ϡ Ѡ ҅S ⣠ Ϡ Ѡ ҅ U灈rm掐伀Ā
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